SEEING THE BIG PICTURE

Blg Plcfure Appmch

THE FACTS - VISUAL COMMUNICATION
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IT°S IN OUR DNA

From selecting a mate to identifying potential
predators and food sources, humans are
hard-wired to respond to visual stimuli.

IT MAKES SENSE N

. @
NN
(o) =&
90 / _... &
VISION
of information that \.ﬂ is our most dominant sense and the most

comes to the brain is visual. J powerful tool in human communication.

GLOBAL . EMOTIONAL : UNDERSTANDABLE
Pictures transcend national We human beings have We are becoming a visually
borders — working globally.  : always loved a good story. : mediated society.

' For many, understanding of the world is being
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"’ Proof that Axiom’s Big Pictures have made a real difference: ‘

THE STATS - IMPROVING UNDERSTANDING*

of people managers believe they have a of our people
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and their role in delivering it. |
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Imdarstundﬂm | am familiar with | know what | can do to help
our mission. achieve our strategy.
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| understand how we are | understand why we need | understand the | have a dear
going to achieve our strategy. to follow this strategy. company’s values. understanding of the vision.

THE STATS - IMPROVING CONFIDENCE™

| Confidence in strategy | of senlor managers
| and leadership ! ; believe the Big F'IE.'II.HE' ,

improved from helped bnn
'"J'a to 83%. /

w16% w14%
| have confidence Job satisfaction went
, . up by 14% to 82%.
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traditional slide 74% in 2011, Improvements
deck. in employee

FeaEt - involvernent increased
12% to 79%.
it's a compelling story isn’t it? T: +44 (0) 33 3088 3088
Find out more about how the Big Picture Approach to E: hello@axiomcommunications.com
communicating strategy could work in your organisation: www.axiomcommunications.com
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